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Introduction

In today’s digital marketplace, delivering exceptional product experiences is crucial. According to Syndigo consumer research, 74% of 
shoppers are more liketly to return to a brand/retailer first if they can quickly find the product information. This represents a significant 
opportunity for improvement, as $260 billion worth of lost orders are recoverable simply by offering better product experiences.

This ebook aims to empower brands and retailers on how Product Experience Management (PXM) solutions can transform their approach to 
product information. By leveraging Rich Media, Content Syndication, and Analytics, businesses can create engaging, consistent, and data-
driven product experiences that boost consumer satisfaction and sales.

We will explore the key components of PXM—Rich Media, Content Syndication, and Analytics—and demonstrate how these elements 
work together to enhance product visibility, accuracy, and engagement. Whether you are a brand looking to showcase your products more 
effectively or a retailer aiming to optimize your digital shelves, this ebook will offer valuable insights and practical strategies to help you 
succeed.

https://syndigo.com/ebook/2024-product-content-research-report/
https://syndigo.com/ebook/2024-product-content-research-report/
https://www.fundera.com/resources/shopping-cart-abandonment-statistics
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The Foundation of PXM: Building Blocks for Exceptional Product Experiences
Product Experience Management (PXM) is a comprehensive approach to managing, optimizing, and distributing product information across 
channels. It ensures that product data is accurate, consistent, and engaging, ultimately enhancing the consumer experience and driving sales. 
In a world where consumers are inundated with choices, having a robust PXM strategy is essential for standing out and meeting customer 
expectations.​

At the heart of any successful PXM solution lies a solid Product Information Management (PIM) foundation. PIM ensures that product data 
is centralized, accurate, and enriched—serving as the single source of truth that powers every downstream experience. Without reliable and 
scalable PIM, even the most sophisticated PXM strategies can fall short.

It’s the engine that fuels consistency, efficiency, and agility across the entire product content lifecycle.​

That said, while PIM is a critical enabler, this eBook will focus on the other three key pillars that bring PXM to life for the end user: Rich Media, 
Content Syndication, and Analytics. These elements work together to transform static product data into dynamic, engaging experiences that 
resonate with modern consumers.

•	 Rich Media: Enhances product pages with interactive content.​

•	 Content Syndication: Ensures accurate and consistent product data distribution.​

•	 Analytics: Provides real-time insights into product performance and consumer behavior.

https://syndigo.com/product-information-management/
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Improved Consumer Engagement: Interactive and accurate product information keeps consumers engaged and informed.

•	 Higher Conversion Rates: Enhanced product experiences lead to increased consumer confidence and higher sales.

•	 Streamlined Operations: Automated processes save time and reduce the risk of errors.

•	 Better Decision-Making: Data-driven insights enable brands and retailers to make informed decisions and optimize their strategies.

By leveraging the power of Rich Media, Content Syndication, and Analytics, brands and retailers can create exceptional product experiences 
that meet the needs of today’s discerning consumers.

Implementing a PXM solution offers numerous benefits, including:
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Captivating Audiences with Rich Media
Rich Media brings product pages to life. Think product videos, 360-degree views, side-by-side comparisons – content that invites shoppers 
to engage, not just skim. It’s the kind of detail that helps customers feel confident in their purchase decisions, and it’s proven to boost 
conversions.

Gone are the days when a single product image and a few lines of 
description were enough. Rich Media gives brands the power to turn 
static pages into immersive experiences. When shoppers can spin, 
zoom, and virtually try on, they are more likely to trust what they see 
– and buy.

Brands that use Enhanced Content see an average of 39% lift in 
conversions. It’s a small content upgrade that makes a big impact.

For retailers, Rich Media doesn’t just make product pages look 
better – it ensures consistent, accurate, and compelling product 
experiences at scale. High-quality, standardized visuals and content 
reduce confusion, improve shopper confidence, and strengthen 
collaboration with brand partners. When content is consistent and 
meets clear requirements, it leads to smoother onboarding, better 
customer experiences, and fewer returns.

Why It Matters for Brands Why It Matters for Retailers

https://syndigo.com/blog/how-pxm-enhances-product-information-lifecycle/
https://syndigo.com/blog/how-pxm-enhances-product-information-lifecycle/
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Putting it into Practice: The Girlactik Story
When beauty brand Girlactik needed to elevate their digital shelf presence and streamline their retail content, they turned to Syndigo 
Enhanced Content for their Rich Media needs. By adding engaging content widgets like how-to videos and lifestyle imagery, they transformed 
their product pages into immersive shopping experiences. The result? Higher engagement, increased conversions, and more time to focus on 
growing the brand instead of troubleshooting content.

Bottom line: whether you are a brand or a retailer, Rich Media is no longer a nice-to-have... it’s a must-have. It helps your product stand out, 
build trust with shoppers, and ultimately drives results where it matters most: at checkout.
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Seamless Integration: Mastering Content Syndication for 
Consistency and Quality
In an increasingly omnichannel retail environment, consistency is everything. Whether shoppers are browsing on a brand’s website, a retailer’s 
marketplace, or a third-party app, they expect product content to be accurate, complete, and up-to-date. That’s where Content Syndication 
plays a vital role.

For Brands

Managing product information across multiple retailers can be overwhelming – especially when each partner has different formatting rules, 
content requirements, and update timelines. Content syndication helps brands simplify this complexity.

By automating the distribution of product data across all sales channels, syndication ensures that each listing reflects the most accurate 
and current information. This includes everything from core details like price and dimensions to enhanced elements like lifestyle images 
or videos. It not only reduces the manual burden of updating multiple systems but also ensures consistency, improving brand integrity and 
consumer trust.

The result? Faster time-to-market, reduced errors, and the confidence that your product experience is strong – wherever your customer is 
shopping.
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For Retailers

Retailers rely on hundreds, if not thousands, of product data submissions from a wide range of suppliers. Without a streamlined process, con-
tent becomes inconsistent or incomplete, which can hurt shopper experience and impact sales.

Content syndication simplifies this by standardizing the way product information is delivered and maintained. Retailers benefit from a con-
sistent flow of high-quality, brand-approved content that’s ready to be published – reducing the need for manual editing or verification. This 
ensures that shoppers always see accurate, complete product pages, which drives trust, improves searchability, and lowers the risk of costly 
returns.

When done right, content syndication is more than a technical process – it’s a business enabler. With its capability of improving operational 
efficiency, building stronger brand-retailer relationships, improving shopper experience, it’s not just about keeping data in sync, it’s about 
building a foundation of trust and efficiency across the entire digital shelf.
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Insightful Decisions: Leveraging Analytics for Brands and Retailers

For Brands

Once product content is accurately and consistently delivered across channels, the next critical step is understanding how it performs. Syn-
dication ensures the right information reaches the right destination – but what happens once it’s live? How do you know if your product pages 
are driving engagement, conversions, or even being seen at all?

That’s where analytics come in.

Brands invest heavily in building engaging product content, but 
without visibility into how that content performs, it’s difficult to 
know what drives conversions – or what doesn’t. Analytics help fill 
that gap by providing performance metrics at every touchpoint on 
the digital shelf.

By analyzing engagement data – like product page views, scroll 
depth, time on page, buy box performance, or ratings and reviews 
– brands can measure how effectively their content is resonat-
ing with shoppers. Is that new lifestyle image increasing time on 
page? Are product descriptions clear enough to reduce bounce 
rates? Are pricing changes influencing conversion?

With these insights, brands can refine their content strategies, 
optimize listings for top-performing keywords, and make re-
al-time adjustments to stay ahead of competitors. It’s also a pow-
erful tool for improving collaboration with retail partners – proac-
tively identifying issues and backing decisions with data.
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Retailers need to ensure their digital shelves are optimized for performance, not just aesthetics. With advanced analytics, a retailer can 
track availability, ratings, and content compliance across thousands of SKUs. This enables teams to quickly spot discrepancies, content 
mismatches before they impact sales.

Analytics also empower retailers to benchmark brand performance, fine-tune assortment strategies, and identify the product pages that 
need the most attention. For example, if a category is seeing high traffic but low conversions, analytics can help pinpoint what’s missing – be it 
richer content, competitive pricing, or updated reviews.

When analytics are part of your product experience strategy, every decision becomes smarter, faster, and more informed. Brands and retailers 
who integrate analytics into the core of their digital strategy, see optimized content, gain competitive intelligence, improved collaboration and 
higher ROI with a smarter, and more agile approach to growth.

For Retailers
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Unified Strategy: Integrating Rich Media, Content Syndication, and Analytics
Now you’ve established a strong foundation of consistent, high-quality product content and are tracking how it performs, all you need to do is 
integration – bringing all these elements together into a unified Product Experience Management (PXM) strategy.

Brands and retailers alike are realizing that managing content in silos – where rich media lives in one system, syndication in another, and 
analytics on yet another platform – creates friction, delays, and blind spots. A unified strategy ensures that these moving parts work together 
seamlessly to deliver a compelling, optimized product experience across every channel.

A unified PXM approach allows brands to create, manage, 
distribute and measure their product content in one connected 
environment.

Create rich media at scale using templates or AI-assisted layouts, 
then instantly connect those assets to your core product data.

Distribute content with confidence through pre-mapped retailer 
taxonomies and automated updates.

Monitor performance across endpoints to refine your messaging, 
optimize assets, and drive higher conversions.

Retailers benefit from this unified approach by receiving 
high-quality content that is not only brand-approved but also 
performance-informed.

Maintain accurate and consistent data across thousands of SKUs 
through streamlined content delivery.

Leverage engagement analytics to improve page design, 
navigation, and product visibility.

Ensure compliance with custom content rules and taxonomy 
alignment, reducing rework and manual validation.

For RetailersFor Brands
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The Future of PXM: Embracing Innovation for Continued Success
As digital commerce accelerates, the future of retail will be defined by 
how well brands and retailers manage product content—not just for 
today’s shopper, but for tomorrow’s expectations. From AI-powered 
workflows to real-time analytics and omnichannel delivery, innovation 
is reshaping what’s possible on the digital shelf.

To stay ahead, both brands and retailers need more than fragmented 
tools. They need a connected, intelligent solution that streamlines 
content creation, standardizes syndication, and delivers actionable 
insights—all in one place.

Syndigo’s Product Experience Cloud offers just that: a unified 
platform that powers every stage of the product content lifecycle. 
Whether you’re enriching product pages with Enhanced Content, 
validating accuracy with Digital Shelf Analytics, or automating 
syndication at scale, Syndigo helps you work smarter, move faster, and 
engage shoppers everywhere.

Let’s Build What’s Next—Together
Future-proof your product content with a platform designed for scale, speed, and smarter decision-making.

Discover how Syndigo can help you grow with confidence.

Talk to an Expert Schedule a Demo

https://syndigo.com/
https://syndigo.com/contact-us/
https://syndigo.com/contact-us/
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Syndigo is the global leader in product experience management (PXM), offering AI-native commerce data solutions that solve the hidden 
inefficiencies behind products in an end-to-end platform. Through a best-in-class fully integrated PXM solution comprising Master Data 
Management, Product Information Management, Core Syndication, Enhanced Content, Digital Shelf Analytics, customers trust Syndigo to 
centralize product and business data, collaborate seamlessly with retailers, vendors, and partners, and optimize product experiences in real 
time, driving growth and customer loyalty. Our complete and composable solutions are flexible, extensible, and integrate easily into existing 
tech stacks.

Syndigo serves over 12,000 global enterprises in key sectors such as food and beverage, CPG, grocery, foodservice, health and beauty, 
hardlines and home improvement, consumer electronics, automotive, and apparel. For more information, please visit www.syndigo.com and 
join us on LinkedIn.

syndigollc syndigollc syndigollcsyndigollc

https://www.facebook.com/syndigoLLC
https://www.youtube.com/channel/UC4W-3BtMfXVAwReREonADRg
https://www.linkedin.com/company/syndigo/
https://x.com/syndigoLLC

