——eee BRAND MESSAGE

a Syndigo success story

WINNING SHOPPERS WITH RICH PRODUCT

CONTENT

BEST IN CLASS SUCCESS STORY -- Tom's of Maine uses Syndigo to push
out relevant and engaging product content that creates a rich
shopping experience and increases sales at Walgreens both in-store

and online.

DRIVE ENGAGEMENT AND CONVERSIONS

Rich content showcases features and benefits targeted to “natural” consumer. Compelling images,
charts and videos bring the brand and products to life, resulting in greater shopping engagement

and conversions.

“What's inside matters.” Messaging that
educates and appeals to the target market
and provides peace of mind that products
are pure, high quality, healthy, effective and
safe.

— INGREDIENT TRANSPARENCY

Sharing every Ingredient, its Purpose and
its Source (IPS) is a key motivator for the
target market.

syndigo.com « 312-766-4801

Product Features

‘We believe what's inside matters

All of us at Tom's of Maine share a passion for quality and
natural goodness that stretches back over 40 years, Our
personal care products are made only of ingredients derived

from nature. That means no artificial colors, flavors,
fragrances, preservatives, animal ingredients or animal
testing. You deserve the peace of mind that comes with
knowing that the products you choose work and are made by
acompany that shares your values.

Image: Tom's of Maine Goodness Day -- Mt. Agamenticus
located in York, Maine.

‘We share every Ingredient, its Purpose, and its Source

‘We're proud of our ingredients and want you to know about
each one, including its purpose and source. The image on
the right shows you the LP.S. for Rapid Relief Sensitive
toothpaste.

Ingredients with purpose

Tom's of Maine Rapid Relief Sensitive toothpaste is
clinically proven to provide rapid relief' and long-lasting
protection’ from sensitive tooth pain. Unlike some sensitive
toothpastes that just numb the pain, our formula with the
amino acid arginine and calcium carbonate quickly seals
the pathways that lead to sensitive tooth nerves, providing
rapid relief. With regular use, it builds a long-lasting
protective barrier that acts like a seal against sensitivity.

LEARN MORE
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BRAND STANDARDS

Long-standing commitment to natural
goodness conveys the message that Tom's
of Maine shares the values of its shoppers.

[ What makes a product natural and good?

At Tom's, It includes how we make t.

% Noanimal testing or animal
5 its.

No artificial colors, flavors, fragrance,
or presarvativas.

Wa shara evary ingrodiont, its
purpose, and s saurce at
Wwwitomsafmains.com.
f Sustainable practices are a priority in
every aspect of our business.

We strive to maximize recyclod
content and recyclabllity of our
packaging.

5% (12 days) of employes tima to

Our standards for natural

+ Sourced in nature
+ Simple and understandable ingredients.

« Free of artificial preservatives, colors, sweeteners, flavors, fragrances, and other
additives.

+ Free of animal ingredients

+ Made of high-quality ingredients

+ Subjeet to limited processing

+ Purposeful in the system of ingredients

t,’ volunteering. 10% of profits to human

and erwirenmental goedness + Promote organically grown ingredients wherever possible and practical

+ Learn more about our Stewardship Mode! and what “natural” means for Tom's of
Maine i

d their processing at TomsOfMai

DID YOU KNOW

Did you know...

Tom's of Maine also offers Mouthwash, Teothbrushes, and Floss, as well as a
variety of personal care products like Deodorant, Antiperspirant and Bar Soap

Educates consumers on other available
products.

We first pioneered our idea of natural, sustainable and responsible personal care
products back in 1970. From toothpaste and molthwash to deodorant and bar

Alittle bit more about us

VR soaps, our love of nature inspires every product we create. Tom's of Maine has
OF pptt sponsored hundreds of nonprofit efforts by giving back 10% of our profits. Our
standards are criical to the responsible

way we do business. And our parinerships with customers, suppliers and

MORE ABOUT US

ideas for improving

commurity groups allow us to do even more to make a difference for people and
the planet.

Value-added brand information that
resonates with shoppers.

Benefit Comparison

IMAGES

Visuals reinforce brand recognition and

Create a richer experience. T@S

COMPARISON CHARTS

Aluminum-free v v

Unisex Long-Lasting Original Care Deodorant | Naturally Dry Antiperspirant
Deodorant Solid

24-hour odor protection v
24-hour wetness protection

Avallable In unscentedragrance-
troo

Shoppers are prompted to click through for
a deeper, more engaging experience. —

100% Natural Fragrance

Featured Videos

VIDEO

Reinforces messaging, highlights key
benefits and creates memorable visual
connections.

Tom O'Brien

ACCESSIBILTY B

Shoppers can get product details from
any device to do research online or
in-store.

LEARN MORE
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