
A 40% g row th  in  e-com m erce sales, add ing  
new  product  lines, and  successfu lly 
t ransit ion ing  business p rocesses to support  
d rop -sh ipp ing ...

THAT'S THE US STOVE STORY.

It 's not  necessarily w hat  you 'd  expect to hear about  a 

com pany celebrat ing  it s 150th  ann iversary in  2019, but  

perhaps the innovat ive sp irit  and  at ten t ion  to custom ers 

that  have d riven  these changes are also w hat  has m ade 

the Un ited  States Stove Com pany so successfu l for so 

long .

A  TR A D IT IO N A L  B U SIN ESS TR A N SF O R M S IN TO  A N  

E-C O M M ER C E P O W ER

W hile it 's been g row ing  over the past  th ree years or so, 

e-com m erce is now  a m ajor d river in  US Stove's business:

"Our p roduct s are h eavy ? som e st oves w eig h  800  

poun ds! So you  m ig h t  n ot  t h ink  abou t  a com pany like 

ou rs w h en  you  t h ink  abou t  e-com m erce. Bu t  w e do 

sell a lot  of  sm aller p roduct s on lin e because t h e 

sh ipp in g  is easier t o m anag e on  sm aller p roduct s," 

says US Stove Sen ior Director of E-com m erce Lin dsey 

Hu f fh in es.

?W h ile w e st i l l  sell a lot  of  st oves in  physical st ores, w e 

do also d rop -sh ip  t h ose b ig  st oves.?
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a syn d ig o success st ory

US St ove Tu rns Up  t h e Heat  
on  Product  Con t en t

?Havin g  Syn d ig o 

allow s us t o 

share ou r 

in form at ion  

ef fect ively so 

cust om ers have 

w hat  t h ey n eed  

t o m ake a buyin g  

decision .?

Lin dsey Hu f fh in es
SEN IO R  D IR EC TO R  O F  

EC O M M ER C E

http://www.syndigo.com


Chang ing  the w ay US Stove sells and  sh ips it s 

p roducts has led  to t ransform at ions 

th roughout  the business, includ ing  the w ay 

they m anage product  con ten t .

E-C O M M ER C E TR A N SF O R M A TIO N  M A D E EA SY  

W ITH  SYN D IG O

"Get t in g  t h e r ig h t  in form at ion  in t o you r 

cust om ers? han ds is on e of  t h e b ig g est  

challen g es you  deal w it h  w h en  you?re 

g row in g  a p roduct  l in e an d  w ork in g  w it h  

m any ret ailers. An d  every ret ailer w an t s 

you r p roduct  con t en t  d if feren t ly," Huffh ines 

says.

"Havin g  Syn d ig o allow s us t o share ou r 

in form at ion  ef fect ively so cust om ers have 

w hat  t h ey n eed  t o m ake a buyin g  

decision ."

Using  Synd igo g ives Huffh ines and  the US 

Stove team  the m arg in  they need to tackle 

other challenges, no m at ter how  m any 

retailers they w ant  to w ork w ith  or how  each 

retailers? requ irem ents change over t im e.

W H A T ?S O N  TH E H O R IZ O N  F O R  U S STO V E?  N EW  

P R O D U C T L IN ES, A N D  M O R E G R EA T P R O D U C T 

C O N TEN T.

?Th e e-com m erce chann el really d r ives t h e 

n eed  for qualit y con t en t  an d  m u l t im ed ia 

abou t  ou r p roduct s,? Huffh ines says.
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He's w orking  to create new  video, im age, and  

w rit ten  con ten t  to serve h is custom ers w ell, 

and  he p lans to use Synd igo to share that  

con ten t  w ith  every channel.

US Stove even uses the Synd igo API to pow er 

their ow n new  w ebsite, ensuring  that  their 

p roduct  con ten t  is up -to-date and  correct  in  

every channel, f rom  their ow n site to hom e 

im provem ent  retailers to e-com m erce sites 

like Am azon.
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