
   

 

Report Center Overview 

Overview: 

 

Upon selecting the report center on the left-hand side, you will be greeted by an array of options.  

• Enhanced Coverage – Overview of items and Retail product Pages 

• Video Engagement – Video reporting data 

• Widget Insights -  Widget reporting data 

 

 

At the top of each page will be your filters. You can also find these on the right hand side of any page. 

This allows you to narrow down your search to find specific data: 

 

 

 



   

Enhanced Coverage: 

The first section contains an overview of your items that contain Enhanced Content and are currently 

active on retailer product pages. The product details page will provide 

 

 

 

By Switching over to the Availability tab at the bottom, you will find a list of retailers and how many 

items you currently have available, pending, or rejected. Below this you will also be able to see each of 

your retail product pages.  

 



   

Video Engagement: 

The video engagement tab will first show you an overview of your items that contain videos, whether 

they live in the Toolbar, Mini-Site, or Inline content.  

 

Below this you will find a chart in which you can customize by changing the output of the Blue and 

Orange lines. This will provide you an in-depth overview of your video engagement. 

 

Finally, you will find a Product Table which contains details on Visits, impressions, plays, and play rates. 

There will be a reporting glossary at the end of this document if you need more details on these 

definitions. 

 

 

 

 

 



   

Widget Insights: 

At the bottom of the Widget Insights tab, you will find multiple options at the bottom to further explore 

your data.  

 

 

The overview tab provides you with a full scope Product Summary, as well as a Time Series chart in 

which you can view month to month data, Performance over time, as well as individual specifics relative 

to your products in the Product Table: 

  

 

The Experience tab is where we will start to find in depth information on your Widgets. This is home to 

an array of Chart Metrics relative to Time. You can choose a Chart Metric from the drop down menu to 

define your search. 

  

 

You Will also find Views, Impressions, and Interactions for each item in the product table below this 

chart.  



   

The widget overview tab will provide you with Time Series data relative to clicks and views.  

 

 

 

Below this you will find a table view containing Views and Clicks data: 

 

 

 

 

 



   

The Retailers tab contains data specific to each retailer. In the first chart you will find Average time on 

page, Dist Ct Page, Interaction Rates, Viewable impressions, and Views. On the second chart you can see 

your retailer product pages added over time. On the Retailer table you will find specific numerical data 

for each of your retailers 

 

  



   

Finally we have the Devices tab, which provides details into how your customers are choosing to view 

your content. Right away we can find our data for each device type (Desktop, Mobile, and Tablet) 

 

 

Below this you will find a chart view for all of the following metrics 

 

  



   

Tips and Tricks: 

 

You can hover over any table or chart to export your data onto an excel sheet. This can be useful to 

share metrics internally, as well as maintain a database of your reporting data.  

 

 

 

Keep in mind you can always narrow down your searches by utilizing filters.  

 

 

 

  



   

Enhanced Content Reporting Glossary 

 

Unique  

Indicates a distinct user (within a 24-hour period) based on the browser used to load 
the Enhanced Content on a product details page.   

Visit  

A unique page load. A visit indicates that a product page with enhanced content was 
loaded.   

View  

A unique experience load. A single “visit” may produce multiple “views” as 

consumers scroll through or interact with Enhanced Content. 

Interactions  

A user's click on a call to action (to view content). Max one per visit. 

Interaction Rate  

Percentage defined by the number of Interactions divided by the number of Uniques.   

Interaction Time  

Amount of time that a user spends viewing content that requires an 

interaction.  (Displayed in "seconds.") 

Avg Interaction Time  

Interaction Time divided by Interactions.   

Time on Page  

Duration of time spent on a webpage, displayed in "seconds."   

Average Time on Page  

Time on Page divided by Visits, displayed in "seconds." 



   

Clicks  

The sum of all interactions during a page visit. 

Viewable Impressions  

A page visit where the consumer scrolled and viewed at least 200px of the In-Line Enhanced Content. 

Distinct Ct Page  

(Surfaced in the Retailer Table reports section.) References the number of distinct 

product pages/sku’s for a corresponding Retailer Website.  

  

To access video training materials related to this topic, visit the Learning Hub in 

CXH and search the video library. 

 

 

https://platform.syndigo.com/learning-hub

